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Unit Goal: SWBAT critically evaluate a variety of graphical 
resources in order to defend a position on a topic.

UNIT 3: INTERPRETING 
INFOGRAPHICS

Lesson Plan 
1: 

The Visual

Lesson Plan 
2: 

The Content

Lesson 
Plan 3: 

The 
Knowledge

Lesson Plan 4: 

Appeal/
Comprehension
/Retention

Lesson Plan 
5: 

Create an 
Infographic

Lesson Plan 
6: 

Performance 
Assessment

SWBAT analyze 
the visual 
characteristics 

of a variety of 
infographics.
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SWBAT analyze 
the content of a 
variety of 

infographics.
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SWBAT 
analyze “the 
knowledge” 

of a variety of 
infographics.
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SWBAT evaluate 
the appeal, 
comprehension, and 

retention of a 
variety of 
infographics.
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SWBAT create 
an infographic 
to express 

information 
from an 
experiment.

SWBAT 
critically 
evaluate a 

variety of 
graphical 
resources in 
order to justify 

a position on a 
topic.

We encounter a barrage of visual information from a variety of media sources every day.  Interpreting information from 
these visual resources can sometimes be difficult and require the ability to break down complex images into simpler 
pieces.  In this unit you will learn to how to interpret and create your own infographics.  We will start by analyzing the 
physical pieces of an infographic and then we will learn about the ways that infographics communicate with us.  You will 
then create your own infographic about the results of an experiment from the lab.  Finally, you will be expected to be 
able to defend a position on a topic based on what you can interpret from a variety of graphical resources about that 
topic.



LESSON PLAN 1 : THE VISUAL
EXAMINE THE INFOGRAPHIC BELOW AND THEN ANSWER THE QUESTIONS THAT FOLLOW.
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LESSON PLAN 1 : THE VISUAL
QUESTION SET 1

1.  LIST THE FIRST THREE THINGS THAT YOU NOTICED ABOUT THE INFOGRAPHIC.

a. __________________________________________________________________

b. __________________________________________________________________

c. __________________________________________________________________

2.  REFLECT ON THE WORD “VISUAL.”  WHAT DOES THE WORD MEAN TO YOU?

3.  WERE ANY OF THE FIRST THREE THINGS YOU NOTICED ABOUT THE INFOGRAPHIC VISUAL IN 
NATURE?  WHY OR WHY NOT?

4. HOW DO YOU THINK CHANGING THIS INFOGRAPHIC TO BE IN BLACK AND WHITE INSTEAD OF IN 
COLOR AFFECT ITS ABILITY TO CONVEY INFORMATION?

5.  WHAT DOES THE WORD THEMATIC MEAN TO YOU?  WHAT DOES THE WORD REFERENCE MEAN TO 
YOU?
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LESSON PLAN 1 : THE VISUAL
EXAMINE THE FOLLOWING INFOGRAPHIC AND ANSWER THE QUESTIONS THAT FOLLOW.
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LESSON PLAN 1 : THE VISUAL

QUESTION SET 2

1.  LIST THE FIRST THREE THINGS THAT YOU NOTICED ABOUT THE INFOGRAPHIC.

a. __________________________________________________________________

b. __________________________________________________________________

c. __________________________________________________________________

2.  COMPARE AND CONTRAST THIS INFOGRAPHIC WITH THE FIRST INFOGRAPHIC.  LIST THREE 
SIMILARITIES AND THREE DIFFERENCES BETWEEN THE TWO GRAPHICS.

3.  EXPLAIN WHICH GRAPHIC YOU FOUND TO BE MORE VISUALLY APPEALING.  YOU MUST JUSTIFY 
YOUR ANSWER WITH EVIDENCE FROM THE GRAPHICS.

4. WHAT DO YOU THINK THE THEME OF THE FIRST GRAPHIC IS?  WHAT DO YOU THINK THE THEME OF 
THE SECOND GRAPHIC IS?  HOW CAN YOU TELL?
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     Infographics are graphical images whose purpose is convey complex information quickly via visual 

information.  These can take many forms, some of which you are probably familiar with such as graphs, charts, and 

data tables.   Infographics are found in nearly every media that we encounter in our daily lives, from the daily 

newspaper to social media websites to TV news to sports magazines.  Being able to interpret these images is a 

skill that you will need for the rest of your life.  More importantly, you will need to be able to use the 

information that you interpret from infographics to make decisions that can have a big impact upon your life and 

the lives of others.  

     Think back to what you wrote about the first things that you noticed about the two infographics presented.  

It is likely that most of you noticed that the graphic contained pictures and colors.  This type of information is 

known as “the visual.”  The visual of an infographic consists of the graphics themselves and the colors that are 

used in the image.  In the salad infographic, the visual includes the maps of the United States, the circular graphs 

near those maps, and the various colors representing different countries.  On the soccer infographic, the visual 

consists of the soccer player, the colors used, and the bars of the graph.

     The visual is often split into two smaller categories:  theme and reference.  Thematic visuals are those that 

contribute to the overall purpose of the infographic.  Thematic visuals are present in all infographics and some 

infographics consist entirely of thematic visuals.  In the salad infographic, the maps and the colors all contribute 

to the theme, which has to do with produce imports in the United States.  In the soccer infographic, the height 

of the bars, the slanting of the bars, the soccer player, and the arrangement of the teams all contribute to the 

theme of World Cup Soccer tournament.

     The other parts of the visual are known as reference visuals.  These visuals are often found in the form of 

icons that point to certain data, although they are not found in all infographics.  In the graphic below, the circled 

area on the chart that says, “Peak of Attacks” would be an example of a reference graphic.

Notes 1: The Visual

6



LESSON PLAN 1 : THE VISUAL
QUESTION SET 3

1. ANALYZE THE VISUAL FOR THE CHRISTMAS INFOGRAPHIC.  SUPPORT YOUR OPINIONS WITH 
EVIDENCE FROM THE INFOGRAPHIC.  ATTEMPT TO ANALYZE THE GRAPHIC ON ITS OWN MERIT 
(THAT IS, DO NOT COMPARE IT TO OTHER GRAPHICS THAT YOU HAVE SEEN.)  A THOROUGH 
ANALYSIS SHOULD INCLUDE AT LEAST TEN SENTENCES.

2. ANALYZE THE VISUAL FOR THE SOCCER INFOGRAPHIC.  SUPPORT YOUR OPINIONS WITH EVIDENCE 
FROM THE INFOGRAPHIC.  ATTEMPT TO ANALYZE THE GRAPHIC ON ITS OWN MERIT (THAT IS, DO 
NOT COMPARE IT TO OTHER GRAPHICS THAT YOU HAVE SEEN.)  A THOROUGH ANALYSIS SHOULD 
INCLUDE AT LEAST TEN SENTENCES.
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LESSON PLAN 1 : THE VISUAL
3. NOW COMPARE AND CONTRAST THE CHRISTMAS INFOGRAPHIC WITH THE SOCCER INFOGRAPHIC.  

USING WHAT YOU NOW KNOW ABOUT THEMATIC AND REFERENCE GRAPHICS, EXPLAIN WHICH 
VISUALS SEEM TO CONVEY THE INFORMATION MORE READILY AND WHY.

4. WHAT DO YOU THINK THE THEME OF THE CHRISTMAS GRAPHIC IS?  WHAT DO YOU THINK THE 
THEME OF THE SOCCER GRAPHIC IS?  ARE THERE ANY REFERENCE GRAPHICS IN EITHER THE 
CHRISTMAS OR SOCCER INFOGRAPHICS?  HOW CAN YOU TELL?
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LESSON PLAN 2 : THE CONTENT

1.  Examine the infographic above.  In the space below, write down three questions that you have about 

the information being presented.

Question Set 4
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LESSON PLAN 2 : THE CONTENT

    It is important for you to remember that infographics are a type of media message, no different from a TV 

news story, an advertisement, a song on the radio, or a magazine article.  Media messages are constructed by 

someone for a purpose, and those purposes are not always what they seem at first glance.  We must learn to 

deconstruct and critically examine these images so that we can make as much meaning out of them as possible.  

In this section you will learn how to ask questions about the content of an infographic.

     As you probably noticed, the infographic above contains information about housing costs and parking space 

cost in various cities in China.  In an infographic, this information is known as “the content.”  The content of a 

infographic includes all of the actual data, including the time frame, the statistics, and the references.   The time 

frame is information that indicates how old the data are.  In the parking space graphic, this information appears 

to be from 2010, as indicated by the caption under the title.  The statistics are all of the numbers being 

presented.  Statistics can be enlightening, but they can just as easily be deceiving.  For example, the housing 

information is given in terms of square meters, but the size of a parking space is not indicated.  It appears, then, 

that people are paying a significantly higher price for a parking space than they are for living quarters, but a 

parking space is actually several square meters large.  It would be helpful if the size of the parking space was 

also indicated or if the cost of living quarters was reported in such a way that the cost was equivalent to the 

size of one parking space so people could make better comparisons between the information.

Notes 2:  The Content

2.  Now, for each question you listed, write down a plan for how you are going to find out the 
answers to your questions.  What specific information will you need to look for?  What 
specialized knowledge will you need to research?
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     The references of an infographic help the reader determine where the data came from.  On the parking 

space infographic, the resource information is located at the bottom of the graphic.  Revisit the Christmas 

graphic on page 2 and the soccer graphic on page 4.  Where are resources located on these graphics?  

     As you deconstruct an infographic, you should be asking yourself a number of questions about the 

information being presented so that you can attempt to identify the content of the graphic:  

1. Where did these data come from?  

2. Who collected these data and why?  

3. How recently were these data collected?  

4. If the data appear to be statistics,  who analyzed the raw data and how?  

5. Are the sources of data available and reliable?  

Notes 2:  The Content (cont’d)

Question Set 5

Examine the two infographics shown on the next two pages.  Use the five questions from Notes 2: 
The Content to guide your analysis of the content of these infographics.  Write a paragraph for each 
infographic detailing your analysis.  A thorough analysis will include at least ten sentences.  Before 
you write, you need to make a few notes about each infographic in the space below to help you 
organize your thoughts.

The New (Ab)Normal Why Video Games?

LESSON PLAN 2 : THE CONTENT
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LESSON PLAN 2 : THE CONTENT
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LESSON PLAN 2 : THE CONTENT
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LESSON PLAN 3 : THE KNOWLEDGE

Question Set 6

1.  Examine the infographic on the next page and answer the following questions in a few 
sentences:

a. What facts are present?

b. What do those facts mean to you?

c. What will you do with this information?
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LESSON PLAN 3 : THE KNOWLEDGE
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     The activity that you just performed about the previous infographic is known as “the knowledge.”  The 

knowledge is what the reader is supposed to gain from the infographic, both in terms of actual facts and in terms 

of what the facts mean to the reader and what they will do with that information.   The meaning that an 

individual constructs from an infographic depends on many factors, including their previous knowledge of the 

subject matter, how likely they are to be influenced by statistics, and what kind of stock they put into the validity 

of the resources.  Again, it is important that you remember that all infographics are media messages.  They are 

constructed by someone for a purpose.  It is up to you to be able to discern if that purpose is valid and 

meaningful for you.  

     Practice analyzing the knowledge in some of the previous infographics presented in this unit.  Pick two of 

them and use the following questions to guide your analysis of the knowledge.  Write a paragraph about each 

one, detailing your analysis.  Use the table below to make a few notes before you start writing so that your 

thoughts will be better organized.

1. What is the purpose of this infographic?

2. What facts are presented in this infographic?

3. What do these facts mean to me?

4. What will I do with this information?

Notes 3: The Knowledge

Infographic I Infographic 2
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MID-UNIT ASSESSMENT

The fine print on the infographic about infographics is hard to read.  It is reproduced here for your information.

“AROUND 13 MILLION RESULTS FOR THE TERM “INFOGRAPHIC” ON GOOGLE AS OF 28TH JULY 2011 
(http://www.google.com/trends?q=infographic%ctab=0%geo=all%date=all%sort=0).  40% OF PEOPLE WILL 

RESPOND TO BETTER VISUAL FORMS OF LEARNING ACCORDING TO (Teaching Students to Read Through 
Their Individual Learning Styles, Marie Carbo, Rita Dunn, and Kenneth Dunn; Prentice Hall, 1986, p.13.) CHART 
STYLES IN INFOGRAPHICS ACCORDING TO (http://i.imgur.com/DNxvj.png).  INFOGRAPHIC PRODUCTION 
INCREASES BY 1% EVERYDAY ACCORDING TO (http://www.bitrebels.com/geek/funkadelic-facts-about-

infographics/).  90% OF INFORMATION THAT COMES TO THE BRAIN IS VISUAL (http://
www.visualteachingalliance.com/).
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Your assignment is to analyze the visual, the content, and the knowledge of the infographic on the preceding 

page.  The rubric below will be used to assess the thoroughness of your response, so it is strongly suggested that 

you refer to it often throughout your writing.  You will also have access to the Internet during this exercise. 

Mid-Unit Assessment: The Visual, The 
Content, The Knowledge

Possibly Qualified Qualified Well Qualified

The 
Visual

The 
Content

The 
Knowled
ge

Analysis addresses two or 
fewer aspects of the visual.  
Statements may or may not be 

supported with evidence and 
opinions may be stated with 
no reasoning to support them.

Analysis addresses at least 3 of the 4 
aspects of the visual.  Statements are 
supported with evidence and 

opinions are justified with reasoning.

Analysis addresses all aspects of 
the visual, including the colors 
used, the typography used, the 

graphics used, and the layout used. 
Statements are clearly supported 
with evidence and opinions are 
justified with thorough reasoning.

Analysis addresses one or 
fewer of the aspects of the 
content and/or no attempt at 

verifying/validating resources 
and statements was made.  
Statements may or may not be 
supported with evidence and 

opinions may be stated with 
no reasoning to support them.

Analysis addresses at least 2 of the 3 
aspect of the content.  Assessment 
of the validity of the resources/

statements may be limited to a few, 
but not all, of the resources listed. 
Statements are supported with 
evidence and opinions are justified 

with reasoning.

Analysis addresses all aspects of 
the content, including the time 
frame, the subject matter, and 

thorough assessment of validity of 
the resources and other 
statements made by the 
infographic. Statements are clearly 

supported with evidence and 
opinions are justified with 
thorough reasoning.

Analysis addresses one or 
fewer of the topics about the 
knowledge.  Statements may 

or may not be supported with 
evidence and opinions may be 
stated with no reasoning to 
support them.

Analysis only addresses two of three 
topics about the knowledge.  
Statements are supported with 

evidence and opinions are justified 
with reasoning.

Analysis includes clear description 
of what reader learned from 
graphic, what the information 

means to them, and what they will 
do with that information.  
Statements are clearly supported 
with evidence and opinions are 

justified with thorough reasoning.
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LESSON PLAN 4 : APPEAL/
COMPREHENSION/RETENTION

Examine the infographic below and then answer the questions that follow.
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1.  Name some reasons that you might find infographics appealing (vs. traditional text-based information).  Support your 
argument with evidence from this infographic.

2.  How does the design of this infographic contribute to your comprehension of the information being presented?  That is, 
compare and contrast how well you would have understood the same information presented in a text-based or 

numerically based format.

3.  Analyze how well this infographic contributes to your retention of the information.  That is, how likely are you to be able 

to recall this information in a few days or weeks?  Why?

Question Set 7
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     The visual, the content, and the knowledge of an infographic speak to the physical creation of such a graphic.  

How was the graphic made?  Why was the graphic made?  What am I supposed to learn from the graphic?  Now 

we are going to focus on the more communicative aspects of the infographic.  For example, why use an 

infographic?  What makes this graphic better than just text or just numbers?  How does this graphic contribute 

to my ability to understand a difficult or complex topic? How likely am I to remember the information on this 

graphic compared to the same information presented in a different format?

     The first part of this communication process that we will focus on is known as appeal.  Why do infographics 

appeal to us?  Many people feel like infographics are appealing because they can cover such a wide range of topics 

in a variety of ways.  The visuals are inviting and stimulating while making numerical information seem less 

daunting.  

     In order for an infographic to be effective, the creator must take appeal into consideration.  This includes 

thinking about things like how the colors work together, whether the subject matter is interesting, and whether 

or not the layout is easy to use.  Too many pictures and too many numbers can get overwhelming, so the creator 

must think about how the infographic should be arranged to be the most visually appealing.  The designer should 

also consider his or her intended audience.  Different subjects can have very different appeal to different 

audiences.  For example, a 40-something businessman may fall totally in love with an infographic about retirement 

accounts, while a teenager probably would not care.  On the flip side, a teenager may find an infographic about 

fashion or boy bands appealing, while a middle-aged person may not.  

     Comprehension refers to the reader’s ability to make sense of the information being presented.  Good 

infographics allow a user to take in and make meaning out of a large amount of information in a relatively short 

amount of time.  Furthermore, some people believe that the visual nature of infographics helps our brains make 

sense of what we are seeing by speeding up the processing of the information versus reading the same 

information in a long text-based document, for example.

     Finally, infographics communicate with us visually, which for many people allows them to recall the 

information more readily than text-based or numerical data.  People tend to be able to associate information 

better with a picture than they can with just text or just numbers.  The ability to recall information after a 

certain period of time is known as retention.  Many experts feel that infographics increase our retention of 

information by stimulating the visual part of our brains.

Notes 4: Appeal/Comprehension/Retention
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LESSON PLAN 5 : CREATE AN INFOGRAPHIC

You are now going to demonstrate your understanding of infographics by creating your own infographic.  A 

link to a online rubric is provided for your use.  It is strongly recommended that you keep the rubric 

handy as you create your masterpiece.  Here are the parameters for your infographic:

1.  The topic of the infographic must include the data from one of the experiments that we have 

performed this year.  You may pick any experiment that we have finished so far.

2. The infographic must be created on a computer or other technological device.  One of the course 

objectives this year is for you to become proficient in the use of technology.  This is one of the ways that 

you will accomplish this.

3. The infographic must be submitted to the instructor by using either Google Drive or Dropbox.  Again, 

this is a skill you will need to learn for college.  Might as well learn it now.

The rubric that we are using was developed by another teacher named Kathy Schrock.  This rubric can be 

found on her website http://www.schrockguide.net/uploads/3/9/2/2/392267/

schrock_infographic_rubric.pdf.  It is recommended that you download this rubric and read through it 

carefully.  You should make notes about parts that you do not understand and write questions about those 

parts to ask me in class this week.  It is not okay to use, “I did not understand the rubric,” as an excuse for 

a poor product.  You have been informed of your responsibilities regarding the use of this rubric, I suggest 

you attend to them immediately.

You can use the following two websites to make infographics for free.   Both websites require that you 

login with your Google credentials before you can start making things.  I do not personally know how to 

use a lot of the functions of these resources, so if you have questions it might take me a a few minutes to 

help you figure it out.  You should probably ask a friend, access the help page on the website, or Google it if 

you want a faster response.   It is not okay to blame my lack of expertise for a poor product.  If you 

cannot figure out how to use the product that you have chosen, you should choose another resource that 

you do know how to use.  If you wait until the last minute, you may end up with lots of frustration and a 

mediocre product.  It is suggested that you explore the media aspects of this project immediately.  You are 

not limited to these websites -- you can use any program that you are familiar with as long as it gets the 

job done.

 http://piktochart.com/

https://infogr.am/
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LESSON PLAN 6 : PERFORMANCE ASSESSMENT

     For the performance assessment, you will be given several infographics about a topic and a 
writing prompt.  You will be expected to formulate a position on the topic being presented and 
support your position with evidence from the infographics.  In a situation such as this it is 
important to remember that are not “wrong” and “right” answers so much as “better” and 
“worse” answers.  The position that you take is decided completely by you -- the grading will 
be based on how well you defend your position with the evidence being supplied.

     As you formulate your argument, you should take into consideration the parts of the 
infographics that we discussed: the visual, the content, and the knowledge.  You will also need 
to respond to how the infographics makes you feel: the appeal, the comprehension, and the 
retention.  You can expect that some of the information will more valid and pertinent than 
other information; it will be up to you to sift through the garbage and settle on the important 
parts.  Also keep in mind when you are forming your argument that your audience will not be 
just me, there is a fictional audience that you will be presenting your argument to.  It is up to 
you to figure out how to address that audience in the most meaningful way.

     Happy analyzing!

Here is your prompt:

The cafeteria manager is trying to respond to 
criticism that the cafeteria food is “gross, too 
expensive, boring, too healthy, too fried, too 
salty, tasteless, not salty enough, too sweet, 
too hot, too cold, etc.”  She has decided that 
the school should open up another line to 
give kids a few more choices.  Use the 
following information to help you come up 
with a five-day menu that could be offered in 
the new line.  The menu should change each 
day but can be repeated each week.  Support 
your decisions with concrete evidence from 
the information provided.
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